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PROFESSIONAL SUMMARY
[bookmark: OLE_LINK2]Learning Strategist who works backward from business problems rather than forward from training requests. Brings a diagnostic approach to every engagement: identifying root causes, challenging assumptions, and designing solutions that address performance gaps rather than surface symptoms. Experienced in leading learning project end-to-end across complex, multi-stakeholder environments, from problem definition and capability mapping to learning experience design, development, deployment, and measurement. Trusted by senior leaders as a strategic partner who translates organizational priorities into measurable behavior change, with a consistent track record of improving capability outcomes where they matter most.
CORE COMPETENCIES
	· Learning Strategy and Program Design
	· End-to-End Learning Project Ownership

	· eLearning Development (Articulate 360)
	· Business Problem Diagnosis

	· Stakeholder Management and Consultation
	· Blended and Multi-Modal Learning

	· Performance and Needs Analysis
	· Change Management and Enablement

	· Accessible Document Design
	· Capability Development

	· Facilitation Design
	· Process Documentation and SOPs


PROFESSIONAL EXPERIENCE
Learning Experience Designer  |  Goldfin Consulting Inc.	2025 - Present
1. [bookmark: OLE_LINK8][bookmark: OLE_LINK9][bookmark: OLE_LINK7]Diagnosed and corrected design misalignment in a multi-module blended learning program mid-development, leading SME alignment sessions and rebuilding core modules to ensure program integrity; resulted in 4.75/5 learner satisfaction and 94% skill outcome agreement.
1. [bookmark: OLE_LINK5]Identified the root cause of low AI adoption as a lack of decision-making confidence and workflow integration; facilitated task-based coaching sessions that generated immediate “aha” moments, shaping a scalable clinic and simulation model to drive sustained adoption.
1. Reframed an ambiguous internal “data training” request by diagnosing underlying performance needs with SMEs; designed a structured learning program that translates complex technical challenges into clear, actionable capability development.
1. [bookmark: OLE_LINK4]Pivoted from a planned video series to a three-phase interactive PDF toolkit under shifting constraints, delivering a structured and engaging learning experience; enhanced the solution in a second iteration with full accessibility and semantic design.
1. [bookmark: OLE_LINK3][bookmark: OLE_LINK6]Designed and facilitated internal training sessions to improve brand consistency and accessibility awareness, demonstrating end-to-end ownership from proposal through delivery (in-person and virtual); currently developing a simulation-based AI “decision lab” to address gaps in workflow integration and decision-making.
1. Built and standardized a suite of subject matter expert (SME) engagement resources adopted across the team, including an SME Welcome Guide, a structured feedback and review protocol, and a consultation run of show, improving the quality of SME input, reducing revision cycles, and raising the baseline capability of colleagues who work with SMEs but don't hold a formal instructional design title.
1. Established project-wide documentation standards and SOPs that enabled team-wide knowledge transfer and process continuity, while leveraging design documentation as business development asset rather than an administrative task.
1. Owned full project lifecycle across all engagements, from initial scope definition and stakeholder alignment through design, development, and post-delivery evaluation, ensuring each program delivered against its stated business objective, not just its original training brief.
Marketing Manager  |  Aareas Interactive Inc.	2021 - 2024
1. Identified training needs across cross-functional teams and designed internal programs to address productivity gaps and onboarding inefficiencies early application of needs analysis and instructional thinking within a non-L&D role.
1. Produced educational content and training materials for digital platforms, translating complex product information into structured learning experiences for internal and external audiences.
1. Recognized early patterns in how new team members struggled to get up to speed; independently developed onboarding resources and repeatable processes that reduced ramp time and increased consistency across the team.
Freelance Instructional Designer  |  Self-Employed	2021 - 2022
1. Designed scenario-based eLearning modules using Action Mapping methodology; built interactive prototypes to support agile iteration with stakeholders and accelerate feedback cycles.
1. Conducted audience needs analysis and designed end-user training materials for a virtual instructor-led coaching program, aligning content structure to learner readiness levels.
eLearning Developer  |  Train & Get Hired Ltd.	2020 - 2021
1. Redesigned and developed 30+ course videos to improve learner experience; managed course delivery and content organization on Kajabi LMS.
1. Collaborated with on-screen talent through home studio setup guides, script templates, and online meetings for efficient course video production.
Digital Marketing Specialist  |  Meritigroup Ltd.	2017 - 2020
1. Identified skills gaps during an enterprise CRM transition; produced training documentation, job aids, and video tutorials to support operations staff adoption.
